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COVERAGE AND MARKET
Coverage: International

Market served: Applied and industrial microbiologists, biotechnolo-
gists, manufacturers, scientific research laboratories and institutions.

Research and Product Development . ................. 53%
Diagnostic Testing, Consulting, Clinical Practice.......... 9%
Administration, Sales, Teaching...................... 22%
Other (academic institutions, hospitals, and allied industries) .16%
Percentage of Subscribers with MD Degrees. ... ......... 2%
Percentage of Subscribers with PhD Degrees ........... 66%

Other (students and/or members with a bachelor degree in microbiology or related field) .32%
Source: 2009 ASM member Demographic Survey
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All extra charges are non-commissionable.
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size of publication: 8-1/8" x 10-7/8" inches.

Live matter should be kept to a minimum of 1/2" inside trimmed edges, and a
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Printer's marks should be kept outside of any bleed area.
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e Ads must be submitted as a high-resolution PDF with advertiser name and
issue date in the filename.

¢ Upload a high-res PDF to The Walchli Tauber Group Inc. FTP site at ftp2.
wt-group.com — user: wigroupftp, password: sendfiles

e Find the folder for Antimicrobial Agents and Chemotheraphy and the issue
date for your ad, and copy your high-res PDF into that file.

¢ Send an email to tammy.huth@wt-group.com indicating that materials
have been uploaded.

* You also can email the PDF to tammy.huth@wt-group.com if the file is
less than 10 MB.

e Ads may be submitted on CD-ROM. WinZip and Stuffit are the only
acceptable compression techniques. Ship to: Walchli Tauber Group, Attn:
Tammy Huth, 2225 Old Emmorton Road, Suite 201, Bel Air, MD 21015

All color digital ads submitted must be CMYK.

PAPER STOCK:

Inside: 50.71b coated

Covers: 80Ib gloss cover stock
Type Of Binding: Perfect

ONLINE AD SPECIFICATIONS:
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BUSINESS REPLY:

A business replay card will be accepted when run in conjunction with an
advertisement of at least 1 page. Please check for minimum and maximum
size, paper stock and binding requirements.

DISPOSITION OF REPRODUCTION MATERIAL:
Reproduction material will be held one year from date of last insertion and
then destroyed, unless specifically instructed in writing to do otherwise.
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INSERTION ORDER & COPY REGULATIONS

Insertion instructions shall be supplied for every advertisement and shall
clearly state the following information: name of publication, name of
advertiser, date to be inserted, size of advertisement, identification of
advertisement (proof of ad to be furnished), plus any special instructions
such as bleed, color, etc.

No conditions, printed or otherwise, appearing on the space order, billing
instructions or copy instructions that conflict with the publisher’s stated
policies will be binding.

Advertiser and advertising agency agree to indemnify, defend and save
harmless the publisher for any and all liability for content (including text,
illustrations, representations, sketches, maps, trademarks, labels, or other
copyrighted matter) or advertisements printed, and/or the unauthorized use
of any person’s name or photography arising from the publisher’s reproduc-
tion and publishing of such advertisements pursuant to the advertiser’s or
agency’s order. The published reserves the right to reject or discontinue any
advertising. This right shall not be deemed to have been waived by accep-
tance or actual use of any advertising matter.

A contract year — a 12-month period — starts from the date of the first inser-
tion. Twelve-month periods do not overlap: in other words, space counted
in one contract period to determine the rate for that period cannot be counted
again toward determining the rate of the subsequent or past periods.

Cancellation of space order forfeits the right to position protection.

The publisher’s liability for any error will not exceed the charge for the
advertisement in question.

The publisher assumes no liability if for any reason it becomes necessary to
omit an advertisement.

When change of copy, covered by an uncancelled insertion order, is not
received by the closing date, copy run in the previous issue will be inserted.

Requests for a specified position at R.O.B. rates are given consideration, but
no guarantee is made unless the position premium has been provided for in
the contract.

Advertisement ordered, set and not used will be charged for composition.

Publisher reserves the right to hold the advertiser and/or its advertising
agency jointly and severally liable for such monies as are due and payable
to the publisher.

In the event that an advertiser is owed a credit as a result of adjustment of
frequency rates, the publisher will only provide credit on future
advertisements placed.



